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Fundamentals of Internet Marketing (IM104) provides an incredibly detailed and comprehensive 
overview of all important elements for effectively designing, developing, and deploying highly successful, 
measurable and profitable online marketing campaigns. You'll be introduced to core concepts of what Internet 
marketing is really all about, how human behavior dictates an individual's mindset when conducting Internet 
searches, organic and natural searches vs. paid and sponsored searches, how to pick and choose domain 
names, the value of Content Management Systems (CMS), finding valuable backlinks, along with literally dozens 
of other important concepts and strategies.  The Fundamentals of Internet Marketing (IM104) is a must-have 

course for anyone serious about being the very best Internet marketer they can be. 

Notable Topics Covered in this Course 
Include the Following:
• Introduction to Internet Marketing
• The Power of Google
• Interpreting Human Internet Search Behavior and 
   SERP
• Organic Search Engine Results
• Content Management Systems
• Directories
• Getting a website “indexed” with the Major Search 
   Engines
• Securing a Great Domain Name
• Making Google your Friend
• Legal Issues in Internet Marketing & Much More! 

7 Reasons to Choose the IMAA as Your Search Engine Marketing Training Partner:
1. Industry Leading SEO Educational Content that’s Second to None
2. Cutting Edge Strategies for Achieving Rapid Page 1 Rankings with the Search Engines
3. Proven Concepts and Strategies for Dominating the Competition
4. Easy-to-Use and Implement Tactics Developed by Expert Online Marketers
5. See Real Online Marketing Results in as Little as One Hour!
6. YOU become an Internet Marketing Expert in No Time at All 
7. Knowledge gained that will last a LIFETIME!

Enroll Today with the IMAA and Start Seeing Online 
Marketing Results in as Little as ONE HOUR!Enroll Now!

Lesson #1 | Introduction to Internet Marketing 

The phrase internet marketing is broad indeed, encompassing a wide variety of practices, techniques, and methods used by 

individuals for purposes of creating online visibility, awareness, and transparency for products, services, or a given 

subject matter. Whether it's selling consulting services for a nationally recognized firm, promoting brand awareness for 

your products through social media, or perhaps educating the general public on the dangers of smoking - the tools, tactics, 

and techniques of internet marketing are alive and well, hard at work for these organizations.  Internet marketing is 

dynamic, rapidly changing, and includes many of today's well-known tactics, such as Search Engine Optimization (SEO), 

Pay Per Click (PPC), along with Social Media Marketing (SMM), just to name a select few.  While many people 

instinctively think of internet marketing as purely SEO, seasoned and well-educated online marketing experts know better. 

They know that an arsenal of tools are available at any given moment for promoting, educating, and advancing their 

product, service or cause online, and that no one single tactic alone will suffice.  Rather, a combination of proven, 

effective strategies is what's needed.   

When people think of Internet Marketing, the following topics and buzz words come to mind: 

• Search Engine Optimization (SEO) 

• Search Engine Marketing 

• Social Media | Social Media Marketing (SMM) 

• Online Advertising 

• Online Marketing 

• Digital Marketing 

• Viral Marketing 

• Local Business Online Marketing 

• Pay per click 

• Affiliate Marketing 

• Article Submissions 

• Press Releases 

• Blogs 

• email marketing 

• ...and much, much more! 

 
To be fair, all of the aforementioned topics are a part of the broader scope of internet marketing. While some simply are a 

rebranding of what internet marketing is, such as the terms "Search Engine Marketing" and "Online Marketing", other 

topics, such as "Pay Per Click", "Blogs" and "SEO" are some of the instrumental ingredients of internet marketing itself.  

Try not to get caught up in what technically is or is not internet marketing, rather, focus on the entire platform and all the 

strategies and tools available.  With that said, Internet Marketing is best defined as the following:  

 
“The various tools, tactics, techniques and supporting strategies that are utilized for promoting, educating, and 

advancing a given topic or subject matter throughout the internet and to all other loosely associated digital platforms.  

Along with employing widely known tactics such as Search Engine Optimization (SEO), Pay Per Click (PPC), and Social 

Media Marketing (SMM), internet marketing is also the effective use of all other available resources for creating 

transparency and awareness for that given topic or subject matter. Lastly, internet marketing is a mechanism that seeks to 

provide measurable benefits, both quantitatively and qualitatively, to those who employ its tactics”. 

 
-Internet Marketing Academy of America, 2011.  

Now that you know a little bit about what internet marketing is, you also need to know the many reasons why it's so 

important!  Think back just a few years ago when the "old guard" dominated marketing and advertising. Who's the "old 

guard" you might ask, it's the companies that envisioned, designed, and deployed many of the now antiquated modes of  

advertising that we as a society were accustomed to for decades and decades.  Remember the days of newspaper 
advertising or the endless number of roundtable conference meetings for purposes of editing and refining a simple press 
release?  How about the exorbitant costs associated with these tactics, specifically the dozens and dozens of personnel 
involved in marketing your company's message?  Say goodbye to the "old guard" and hello to the new ways of internet 
marketing.  To be fair, many traditional forms of marketing and advertising will always be around (seen the magazine 
section in a bookstore or grocery store lately? They're still quite packed with an endless array of reading material!), but a 
transition is underway, one that has and will forever fundamentally change the way businesses and consumers (and all 
other interested parties) engage with one another.   

Simply stated, more and more people are turning to the web each and every day. They're entering search queries (that's 
code for "keywords", folks!) on the major search engines (i.e., Google, Yahoo!, Bing), starting websites with big dreams 
and even bigger ideas, conducting financial transactions (such as paying bills, buying airline tickets, etc.), amusing 
themselves with the likes of YouTube, or any number of other activities.  That's the power of the internet; its endless 
ability to inform, educate, entertain, and enlighten the masses on anything that is imaginable to us as human beings.    

If you have a message or a voice that needs to be heard, then internet marketing is your calling, pure and simple.  With 
billions and billions of searches being conducted every month on the major search engines, isn't it time you became 
engaged, taking your message to the masses for all the world to see? Why rely on antiquated, aging, and expensive "old 
guard" marketing ideas when internet marketing offers you instant gratification for your efforts?  Ask yourself the 
following simple questions which further validate the power of internet marketing: 

1. When was the last time you used a phone book to find a particular business or contact information? 

2. When was the last time you picked up a newspaper for purposes of thumbing through its classifieds section to 
buy something? 

3. When was the last time you actually placed an ad in a phone book or newspaper? 

4. When was the last time you took a trip to your local library to actually (or hopefully) find a particular book and 
check it out? 

I'm assuming most of you answered "no" to the above questions, but more important, you can clearly see the power of the 
internet and why internet marketing is so vitally important, now more than ever.  To further underscore this message, 
consider the following: 

• Every day, more and more websites are being launched, many with e-commerce platforms that are selling 
products, goods, and services. 

• Millions of professionals, once relegated to the daily grind of "9 to 5", now call themselves "Internet Marketing 
Specialists", "SEO Consultants", "Web Developers", "Pay per Click Experts" or any other number of newly 
coined internet marketing professions. 

• Marketing and advertising budgets, once limited to traditional newspaper and magazine outlets, are increasingly 
being spent on any number of online marketing channels. 

• Online marketing is expected to continue its aggressive growth, actually surpassing the long-
advertising and marketing segment soon! 

online "press releases", "webinars", "blogs", "pay per click" advertising, and many other internet marketing tactics that 

can be deployed immediately, with proven, quantifiable results.   

Okay, so you've got a good solid understanding of "what" internet marketing is and "why" it's important, but as they old 

saying goes, to truly understand a given topic, one needs to fully analyze the "who, what, when, where, and why".  

So let's take a look at our remaining information-gathering concepts, which are "who" and "where".  

"Who" is internet marketing about? It's about all the players and interested parties involved in making internet marketing 

what it is today.  There are scores of individuals, organizations, and entities involved in this specialized discipline; one 

that is exponentially growing every year, both financially (in dollars spent) and in recognition (more and more individuals 

and businesses alike are understanding, adopting, and applying the principles of internet marketing).  At its heart, internet 

marketing is about you and your organization, and the tactics employed for gaining widespread visibility, transparency 

and recognition throughout the major search engines on the internet.  By learning the fundamental concepts illustrated 

throughout this course along with the many other classes offered by the IMAA, you'll quickly rise to the top of the likes of 

Google, Yahoo!, Bing and many other portals on the world-wide-web.  Furthermore, you'll quickly come to understand 

the concept of "conversion", which is essentially enabling a user on a website to perform a desired action, such as 

purchasing a product, filling out a survey, calling your business for a price quote, or any other number of practices that 

lead to website "conversion".  A properly built website that's successfully employed EVERY possible internet marketing 

strategy and supporting tactics will be handsomely rewarded.  Add patience, persistence and a true desire to succeed in 

today's brutally competitive online arena, and you'll be absolutely amazed at what you can achieve on the internet. 

Where" is internet marketing happening? It's happening online, on the internet, the world-wide-web, or whatever you feel 

compelled to call it. More importantly, it's happening (starting, rather) with the major search engine giants, such as 

Google, Yahoo!, and Bing.  They are the modern day goliaths that you need to learn about.  After all, a now common 

phrase to say is "Google it"! 

Ask ten (10) different people what a search engine is and you'll no doubt probably get ten (10) different answers, ranging 

from "ya know it's that site you search stuff for" to a more technical answer such as "It's the quantifiable results provided 

to you based on a given search query".  

According to the IMAA's recent "search" (no pun intended), we found the following helpful definitions: 

• A web search engine is designed to search for information on the World Wide Web. The search results are 

generally presented in a list of results often referred to as search engine results pages (SERPs). The information 

may consist of web pages, images, information and other types of files. 

• A search engine is an information retrieval system designed to help find information stored on a computer system. 

The search results are usually presented in a list and are commonly called hits. Search engines help to minimize 

the time required to find information and the amount of information which must be consulted, akin to other 

techniques for managing information overload. 

• A program that searches documents for specified keywords and returns a list of the documents where the 

keywords were found. 

Okay, so let's combine simplicity with a few technical words to say that a search engine is best defined as the following: 

"A collection of computer programs and supporting algorithms that captures, stores, and indexes data that is then 

displayed as results, based on a given search query. The results can vary ranging from web pages (mostly text data), to 

videos, audio files, images and more". 

Lesson 1 Quiz: Please complete the following brief quiz before moving onto Lesson #2.  Note that you will need to score 

a passing grade before continuing on with this course, however, you'll be given an unlimited number of opportunities to 

pass it, so good luck!  Also, please note that the IMAA has provided a comprehensive assignment for Lesson 1, which can  

Course: IM104 
Fundamentals of Internet Marketing

http://imaatoday.com/enroll/enroll-in-online-training

